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EXECUTIVE
SUMMARY

In the decade from 2003 to 2012 there were recorded worldwide
133,479 FDI projects representing a total capital investment of USD 9,327
billion. Around 9.3 million jobs were created.
In 2012 around 13,596 new FDI projects were registered worldwide
creating nearly 1.9 million jobs. The total capital investment summed up
USD 606 billion with an average project size amounting about USD 44.6 million. In 2012 the number of FDI projects declined by 15.1% compared to
2011 and by 21.3% compared to the peak in 2008 with 17,286 projects recorded. During 2012 the average number of jobs created by cross-border
investment projects fell below 45 units per project, marking the lowest level in the last decade.
Alongside a sharp worldwide greenfield decrease in 2012 only 3.019
FDI projects were recorded in the Western Europe, with a reduction of
19.9% compared to 2011 and one-third less than the peak reached in 2008.
In 2012 Western Europe attracted only 22.2% of new cross-border invest4

ment projects, compared to the 27.7% peak in 2007. Also Eastern Europe’s
shares remained at a very low level (12.7%), compared to the peak reached
in 2005 (21.1%).
In the previous year the attractiveness of Italy towards greenfield
FDIs highlighted the significant loss of attractiveness. In 2012 only 117
greenfield FDI projects were recorded, representing a total capital investment of USD 3.74 billion with an average size project amounting USD 31.5
million. During the same period 6,954 jobs were created. In 2012 Italy was
overtaken in terms of FDI cross-border projects’ number by much smaller
economies, like Ireland, Belgium and the Netherlands.
Despite the uncertain economic context and further decrease in the
number of projects, halved in 2012 compared to the peak reached in 2008
(41 against 82), Lombardy remained close to the group of the ten most attractive regions of Western Europe.
Milan ranks 8th among Western European cities by number of the
inbound investment projects during 2003-2012 decade and it is ahead Amsterdam, Berlin, Vienna, Stockholm, Brussels, Düsseldorf, Copenhagen,
Zürich and Hamburg. Unfortunately in 2011 and 2012 there were record¬ed
respectively only 33 and 34 FDI projects, compared with the peak of 70 projects in 2008.
Milan’s ranking in the recent years has been supported mainly by
a large number of FDI projects regarding wholesale, retail, marketing and
sales support activities.
Some interesting comments on the recent trends emerge by crossing
the FDI projects by origin and destination and comparing the data of 2012
with respect to 2011. The global reduction of FDI project in 2012 concerned
all the source markets. In Italy the overall negative sign was substantially determined by the decrease of FDI projects coming from the Western
Europe and Middle East. The FDI projects from North America slightly increased (40 projects in 2012 compared to 37 projects in 2011) due to a significant growth in Lombardy. Comparing 2012 with 2011, Italy also observed
an overall increase in FDI projects from Russia and China.
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Figure 1

Trends of FDI projects by source and destination
(number of projects, 2012 vs. a 2011)		

Source: fDi Intelligence from The Financial Times Ltd.

Other topics:
Main Greenfield investment projects in Lombardy – 2012
Focus 1: overview of outbound FDI flows from India to Italy in 2012
Focus 2: the German-Italian Chamber of Commerce has carried
out the third edition of its survey on German investments in Italy
in 2012
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FOREIGN DIRECT
INVESTMENTS 2012:
TRENDS AND
DEVELOPMENTS

The Financial Times Ltd database, developed by the fDi Intelligence, tracks
cross-border greenfield foreign direct investments (FDI) in all sectors and
countries starting from January 2003 till December 2012. Around 133,479
FDI projects were recorded worldwide that represent a total capital investment of USD 9,327 billion and created more than 9.3 million jobs.
In 2012 around 13,596 new FDI projects were recorded worldwide (-21.3%
compared with the peak of 17,286 projects recorded in 2008 and -15.1%
compared to 2011); they created nearly 1.9 million jobs, which is 139.9 average jobs per project and represented a total capital investment of USD 606
billion, with an average investment about USD 44.6 million per project. For
the fifth time in a row, in the fourth quarter of 2012 the number of projects
has been lower than the previous quarter. In this period, only 3,091 FDI projects were recorded, representing the lowest level since the second quarter
of 2007. The number of FDI projects decreased by 6.8% from the previous
quarter and 18% compared to the fourth quarter of 2011.
The declining number of FDI projects is accompanied by a decreasing
11
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trend in terms of average size of capital investment and average number of
jobs created per project. During 2012 the average number of jobs created
by cross-border investment projects fell below 45 units per project, marking the lowest level of the last decade (Fig. 2). A similar trend occurs with
respect to investments of capital (Fig. 3).
As far as the destinations of FDI projects are concerned, the long-term
trends outlined since the outbreak of the financial crisis were confirmed
and even accentuated in 2012, with the continuing decline of the attractiveness of both Western and Eastern Europe, in contrast with the rising shares
Figure 2

Figure 2
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of the Americas and Africa, while Asia & Pacific remain the top destination
area.
In particular, in 2012 only 3.019 FDI projects were recorded in Western Europe, with a decrease of 19.9% compared to 2011 and one-third less than
the peak reached in 2008, with 4,531 projects. In 2012 Western Europe attracted only 22.2% of new cross-border investment projects, compared to
the 27.7% peak in 2007. Also Eastern Europe’s shares remained at a very
low level (12.7%), compared to the peak reached in 2005 (21.1%).
Figure 44
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In 2012 the attractiveness of Italy towards greenfield FDIs has been visibly deteriorating. In the fourth quarter of 2011 it was all time low: Italy attracted only 21 investment projects, amounting to less than a tenth of those
headed from the UK, one-sixth from Germany, less than a quarter of those
from France and Spain, and half of those from the Netherlands and Ireland
(Fig. 5). While Western Europe continues to lose shares in the international
arena, the attractiveness of Italy has further weakened. In 2012 only 117
greenfield FDI projects were recorded, equating a 0.086% share of global
FDI. These projects represented a total capital investment of USD 3.74 billion, which is an average investment of USD 31.5 million per project. During
the same period a total of 6,954 jobs were created.
Over the last decade, the largest number of projects had been announced
in 2008, with 252 projects in that year equating to a 1.3% share of global FDI
and representing a total capital investment of USD 3.74 billion which lead to
the creation of nearly 24,000 jobs. From these peaks, the data of 2012 represent a reduction of 53.6% in the number of projects, 74.2% of the capital
investments and 70.9% of the number of jobs created.
In 2012, Italy has not only lost once again the comparison with other major European countries such as the United Kingdom, Spain, Germany and
France, but was overtaken in terms of cross-border FDI projects number by
much smaller economies, like Ireland, Belgium and the Netherlands.
Figure 5

FDI projects in Western Europe by destination country, 2003 – 2012
Source: fDi Intelligence from The Financial Times Ltd.
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Despite the uncertain economic context and further decrease in the number
of projects, halved in 2012 compared to the peak reached in 2008 (41 against
82), Lombardy remained close to the group of the ten most attractive regions of Western Europe.
Figure 6

FDI projects in Western Europe by destination region, 2003 – 2012
Source: fDi Intelligence from The Financial Times Ltd.

The assessment of the Milan attractiveness towards FDI projects cannot escape the comparison with the other great cities of Western Europe (Fig. 7).
Despite the poor performance of Italy, Milan ranks 8th among Western European cities by number of investment projects abroad during 2003-2012
decade. It is preceded only by London, Paris, Madrid, Dublin, Frankfurt,
Barcelona, Münich and it is ahead Amsterdam, Berlin, Vienna, Stockholm,
Brussels, Düsseldorf, Copenhagen, Zürich and Hamburg.
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Figure 7

FDI projects by destination city, 2003 – 2012
Source: fDi Intelligence from The Financial Times Ltd.
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It is quite observable that in the last two years the number of FDI projects
in Milan fell significantly below the levels reached in the previous five years
during which it ranked among the top 10 Western European cities, with a
flattering fourth rank achieved in 2007 and 2008, when Milan figured behind
only three major cities such as London, Paris and Madrid. Unfortunately,
in 2011 and 2012 were record¬ed respectively only 33 and 34 FDI projects,
compared with the peak of 70 projects in 2008. As a consequence, Milan
was only the 17th city in Western Europe in 2011 and the 13th city in 2012 by
number of inward FDI projects.
Looking at the type of investment projects, we observe that Milan ranking
in the recent years has been supported mainly by the a large number of FDI
projects regarding wholesale, retail, marketing and sales support activities,
which represented more than half of FDI projects in Milan in the decade
2003-2012 (Fig. 8).
Since a long time, Milan has been highly attractive to market-seeking FDI
either for the potential market of the metropolitan area and region in which
it is located, or as a point of entry for multinationals willing to enter the Italian market.
In the last two years, however, there has been a marked reduction (in the
number) of retail FDI projects, due to the fall in consumption in domestic
market.
At the same time, a growing shortage of FDI projects aimed at start up or
industrial and technological development activities (development of industrial and technological activities), such as research and development,
design, manufacturing, etc. In 2011 and 2012 the number of such projects
were extremely rarefied. The fall in the number of FDI projects was much
more limited (within the limits of 10%) in service businesses.
Some interesting comments on the recent trends emerge by crossing the
FDI projects by origin and destination and comparing the data of 2012 with
respect to 2011. Figure 9 takes into account outbound FDI projects from
Western Europe, U.S. and BRIC countries (Brazil, Russia, India and China)
and inbound FDI projects toward the world, Western Europe, Italy (Lombardy excluded), Lombardy and Milan.
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Figure 9

Trends of FDI projects by source and destination
(number of projects, 2012 vs. a 2011)

Source: fDi Intelligence from The Financial Times Ltd.

The global reduction of FDI project in 2012 concerned all the source markets here mentioned (Western Europe, USA and BRICs). The same trend
regards FDI projects in Western Europe.
In Italy the overall negative sign was substantially determined by the decrease of FDI projects coming from the Western Europe and Middle East,
while FDI projects from North America slightly increased (40 projects in 2012
compared to 37 projects in 2011) due to a significant growth in Lombardy (16
projects in 2012 against 10 the previous year) which more than offset the
decline in the other Italian regions (24 projects against 27). Comparing 2012
with 2011, Italy also observed an overall increase in FDI projects from Russia and China (the latter especially in Lombardy and in Milan), while none
FDI project has been recorded from Brazil.
The number of FDI projects in Milan remained broadly stable in 2012 in comparison with 2011. In fact it signed a slight increase, from 33 to 34 projects,
due to the FDI projects growth owing especially to the growth of FDI projects
undertaken by U.S., Russian and Asian MNEs. It is in contrast with the European trend presenting a sharp decline in the number of FDI projects from
Western Europe.
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MAIN GREENFIELD
PROJECTS
IN ITALY - 2012

Analysing in detail the most significant FDI projects undertaken in 2012 by
foreign multinational enterprises in Italy, we may identify strengths to be
leveraged in order to improve the attractiveness of Italy, Lombardy and Milan on the international arena.
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For this purpose the Politecnico di Milano analysed 117 FDI projects in Italy
surveyed by fDi Markets database in 2012. All these projects were classified
and below there are reported thirty projects of particular strategic importance.

Figure 10

Main strategic 30 greenfield FDI projects in Italy in 2012
Source: fDi Intelligence from The Financial Times Ltd.
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In order to classify FDI projects there were taken into consideration both
quantitative parameters (such as capital investment and number of jobs
created) and qualitative factors (such as attribution of supranational
respon¬sibility to the new subsidiary within the multinational investor and
technological level of activity involv¬ed, and possible effects of the investment on local competitiveness).
Figure 11. shows the distribution of the thirty investment projects selected
on the basis of different parameters, with the highlight of FDI projects directed in Lombardy and in Milan.
Figure 11

Breakdown main strategic 30 FDI projects in Italy 2012
Source: fDi Intelligence from The Financial Times Ltd.
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BUSINESS CASES:
FDI PROJECTS IN LOMBARDY – 2012
Here below we present a brief description of the main FDI projects in Lombardy Region in 2012.

December 2012 - US-based Claire’s Stores, a speciality retailer of fash-

ionable jewellery and accessories, opened a new store in Milan, Italy.
The new Milan Fiordaliso shopping centre location is the company’s first
outlet in Italy and it is opened on an owned and operated basis.
Website: www.clairestores.com

Italian company

Claire’s Stores Italy

Foreign investor

Claire’s Stores (US)

Sector			

Jewellery and accessory

Key points		

First outlet in Italy in the Milan Fiordaliso

			

shopping centre

December 2012 - Belgium-based asset management and corporate fi-

nance company Petercam is willing to open an office in Milan, Italy in 2013.
The office will target Italian pension funds for segregated mandates and
Italian clients for the distribution of its funds, which will be available on the
market in 2013.

Website: www.petercam.be

Italian company

Petercam Italy

Foreign investor

Petercam (US)

Sector			

Financial

Key points		

Opening a office in Milan

November 2012 - US-based colocation and web hosting provider Hurricane
Electric proceeded in its European expansion with a new pointofpresence
(PoP) in Milan, Italy. The new European connections, together with a new
PoP in Austria, will enable Hurricane Electric to improve fault tolerance,
load balancing and congestion management in its IP connectivity services.
Website: www.he.net
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Italian company

Hurrican Italy

Foreign investor

Hurrican Electric (US)

Sector			

Web hosting

Key points		

New PoP in Milan to improve service levels

			

to Italian and European customers

November 2012 - Japan-based Nikkiso inaugurated its new Nikkiso Cryo

Europe competence centre at its Lewa facility in Milan, Italy. The new centre has improved customer proximity and shortened the response cycle for
cryogenic submerged motor pumps.
Nikkiso Cryogenic Europe is responsible for the company’s operations in
Europe.

Website: www.nikkiso.co.jp

Italian company

Lewa S.r.l.

Foreign investor

Nikkiso (JP)

Sector			

Motor pumps

Key points		

New customer centre to improve customer proximity

November 2012 - Ireland-based mobile POS operator, SumUp, opened
an office in Milan, Italy. The company offers traders a mobile application and
card reader to process credit card purchases. SumUp also opened offices in
Spain and the Netherlands.
Website: sumup.co.uk

Italian company

SumUp Services GmbH Filiale Italiana

Foreign investor

SumUp (IE)

Sector			

Mobile telecommunications

Key points		

Promotion and marketing of mobile applications and 		

			

card reader POS

October 2012 - US-based Autodesk, a developer of computeraideddesign
software, is opening a new green office space in Milan, Italy in 2012.
The company is opening new green office spaces in Milan, Italy; Beijing,
China; and Farnborough, UK and it is willing to increase its total number of
LEED certification offices up to 13.
The openings will provide real working examples of the sustainable design
24

to the company’s customers.
Website: www.autodesk.com

Italian company

Autodesk S.r.l.

Foreign investor

Autodesk (US)

Sector			

CAD software

Key points		

New office spaces to provide real working examples

			

to customers

October 2012 - UK-based luxury fashion label Burberry opened a store

in Milan, Italy. The 790 sq m store will feature women’s wear and a range of
accessories and fragrances.
The store, on Via Montenapoleone, is the seventh company store in the
country.
Website: www.burberryplc.com

Italian company

-

Foreign investor

Burberry (UK)

Sector			

Fashion

Key points		

Opening the company’s 7th Italian store in

			

Via Montenapoleone in Milan

October 2012 - Insurance company Mapfre Global Risks, a subsidiary of

Spainbased Mapfre, opened an office in Milan, Italy. The office is part of the
company’s development and expansion plans and will serve the Italy market.
Website: www.mapfre.com

Italian company

Mapfre Global Risks Compañia Internacional

			

de Seguros y Reaseguros S.A.

Foreign investor

Mapfre (ES)

Sector			

Insurance

Key points		

New office in Milan to serve Italian market

September 2012 - US-based computer and gadget giant Apple opened

a new store in Lonato (BS), Italy. The company opened the store one week
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prior to the launch of the company’s iPhone 5 in the country.
Website: www.apple.com

Italian company

Apple Italia Retail S.r.l.

Foreign investor

Apple (US)

Sector			

IT Technologies

Key points		

New store in Lonato (BS)

September 2012 - US-based Avenues: The World School, a private school

providing education pro¬grammes and scholarships for students from kindergarten level to 18 years of age, is going to open a school facility in Milan,
Italy by 2012. The facility will be based on the company’s global model and is
part of the company’s global expansion plan.
Website: www.avenues.org/worldschool

Italian company

-

Foreign investor

Avenues: The World School (US)

Sector			

Education

Key points		

Opening a new school facility in Milan as a part of

			

a global expansion plan

September 2012 - Netherlands-based General Logistics Systems, the

freight and logistics company, moved into a new site in Milan, Italy. The
12,000 sq m San Giuliano Milanese space offers automatic sorting of up to
8000 items per hour, with an integrated customs warehouse to clear international goods.
The company is going to consolidate its Milan operations at the location
with its Italian head office employees moving into the site by January 2013,
following the international division which has already taken up residence
in the new offices. In total, 200 GLS employees are supposed to work at the
new site.
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Italian company

General Logistics Systems Italia S.p.A.

Foreign investor

General Logistics Systems (NL)

Sector			

Freight and logistic services

Key points		

Consolidating Milano operations

September 2012 - Pharma Mar, a subsidiary of Spainbased biopharma-

ceutical company Zeltia, established a new subsidiary in Italy. The Italian
subsidiary is based in Milan and employs a team of 14.
The company will pursue potential new licensing agreements in the country
and is willing to boost PharmaMar sales in Italy. Italy, being the third biggest
European oncology market, represents an important potential market.
Italian company

Pharma Mar S.r.l.

Foreign investor

Zeltia (ES)

Sector			

Biopharmacutical products

Key points		

Pursuing potential new licensing agreements and		

			

boosting sales in Italy

September 2012 - US-based MeadWestvaco, a provider of packaging so-

lutions, is going to invest in its plant in Milan, Italy. This will increase the
production capacity of its Aria cosmetic pump.

Website: www.meadwestvaco.com

Italian company

MeadWestvaco Calmar Srl

Foreign investor

MeadWestvaco

Sector			

Packaging solutions

Key points		

Increasing production capacity of Milan’s plant

September 2012 - U.S. Steel Kosice, a subsidiary of US-based US Steel,

opened a new business representation office in Milan, Italy. The new office is
specialised in searching for further business opportunities and is in charge
of extending the company’s trade activities in the country.
The company is willing to get closer to customers by opening new offices
and intensifying mutual communication.
Website: www.ussteel.com

Italian company

U.S. Steel Kosice A.S. Milan Representative Office

Foreign investor

US Steel (US)

Sector			

Steel

Key points		

New representation office in Milan to search new

			

business opportunities and extend trading activities

			

in Italy
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August 2012 UK-based World of Licensing, a new global licensing agency, opened a regional office in Milan, Italy. It also opened offices in Beirut
and Hong Kong.
The company offers a full range of licensing services.

Website: www.worldoflicensing.com

Italian company

-

Foreign investor

World of Licensing

Sector			

Licensing agency

Key point		

New office in Milan to offer a full range of licensing 		

			

services to Italian customers

August 2012 - Germany-based BASF, the world’s largest chemical company, is expanding its network of Refinish Competence Centres (RCC). In
Italy, an RCC is under construction in Cesano Maderno and is scheduled to
begin operations with modern equipment, starting in mid2013.
The RCC’s operate as training competence centres where painters practice
and refine the use of automotive paints.
Website: www.basf.com

Italian company

Basf Coating Services Italy S.r.l.

Foreign investor

Basf (DE)

Sector			

Chemicals

Key points		

New refinish competence centre in Cesano Maderno 		

			

(MI) for automotive paints

August 2012 - US-based Fresh Del Monte Produce announced that it had

opened its new head¬quarters office in Milan, Italy. The new direct sales and
marketing facility will serve as the company’s Fresh division’s head office
for Italy.

Website: www.freshdelmonte.com
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Italian company

-

Foreign investor

Fresh Del Monte Produce

Sector			

Food products

Key points		

New Italian headquarters in Milan

August 2012 China-based retailer Bosideng, designer, producer and distributer of a wide range of leisure wear and down jackets, announced that it
is going to open a store in Milan, Italy.
The new store is supposed to be opened between February and August 2014.

Website: www.bosideng.com

Italian company

-

Foreign investor

Bosideng (CN)

Sector			

Leisure wear

Key points		

Announced the opening of a store in Milan in 2014

July 2012  Netherlands-based Suit Supply, provider of suits and clothing
for men, opened a store in Milan, Italy.
Website: www.suitsupply.com

Italian company

Suit Supply Italy S.r.l.

Foreign investor

Suit Supply (NL)

Sector			

Clothing

Key points		

Opening a new store in Milan

July 2012  France-based Vexim, supplier of solutions for the treatment

of vertebral compression, opened an office and established a subsidiary in
Milan, Italy. The company will focus on the commercial development of its
flagship SpineJack product range in the Italy market.
“The incorporation of Vexim Italy demonstrates our lasting commitment to
the Italian market, which should be a major growth driver for our company”
said Vexim chief executive officer Vincent Gardès.
Website: www.vexim.com

Italian company

Vexim Italia S.r.l.

Foreign investor

Vexim (FR)

Sector			

Surgical equipment

Key points		

Establishing a subsidiary in Milan to develop Italian 		

			

Market

July 2012  NTT Communications, a subsidiary of Japan-based commu-

nications giant NTT, set up a new point of presence in Milan, Italy. It will
provide connectivity to Italian customers and also act as a strategic node
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for NTT Communications’ expansion into Central Europe. It also serves as
an aggregation point for customers in the wider areas such as the Middle
Eastern region and Africa.
Clive Hamilton, head of NTT Europe’s global IP network business unit says:
“From a wider perspective, Milan also acts as an aggregation point for the
Middle East and Africa so is a means of us reaching customers outside of
Italy and the wider internet community as well.”
Website: www.ntt.co.jp

Italian company

NTT Europe Ltd. Milan Office

Foreign investor

NTT (JP)

Sector			

Communications

Key points		

New PoP in Milan to provide connectivity to Italian 		

			

customers and support the company’s expansion into

			

Central Europe.

July 2012  US-based HVS Global Hospitality Services, provider of consul-

tancy services for the tourism industry, opened a consulting and valuation
office in Milan, Italy.
The office will serve hotel investors, buyers, lenders, owners and operators
in Italy and the surrounding Mediterranean region.
Website: www.hvs.com

Italian company

HVS Italy

Foreign investor

HVS Global Hospitality Services (US)

Sector			

Consultancy for the tourism industry

Key points		

Opening an office in Milano to serve customers

			

in the Mediterranean region

July 2012  US-based Dovetail Systems, provider of automated payment
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processing solutions, established a delivery centre of excellence in Milan,
Italy. The centre will provide support to banks in the country.
Martin Coen, chief executive officer of Dovetail commented: “Our work with
banks in the Italian market shows their clear vision and ambition to develop
world leading transaction banking capabilities. With the forthcoming migration to Single Euro Payments Area and the increasing pace of change in
domestic and European payment practices, we are focussed on ensuring
our clients take full advantage of this dynamic market. By opening our new
delivery centre of excellence in Milan, we are increasing our commitment to
this important market so that we can better support a wider range of Italian
banks and ensure that their ambitions are not hampered by inadequate or

legacy technology.”
Website: www.dovetailsys.com

Italian company

Dovetail Group Services Ltd. Sede secondaria

Foreign investor

Dovetail Systems (US)

Sector			

Automated payment processing solutions

Key points		

Established a delivery centre of excellence in Milan

			

to provide support to banks in Italy

June 2012  France-based Ipsos, an international marketresearch firm,

expanded in Milan, Italy. The global research company has taken approximately 3500 sq m of space and is going to move into the new Metrocomplex
centre premises in July 2012.
Website: www.ipsos.com

Italian company

Ipsos Italy S.r.l.

Foreign investor

Ipsos (FR)

Sector			

Market research

Key points		

Expansion of Italian activities in Milan

May 2012 - US-based SDI Media, one of the world’s leading providers of

dubbing, subtitling and other media localisation services, is planning to
open a new full service dubbing studio in Milan, Italy. SDI Italy, scheduled to
begin operations in July 2012, will have two studio rooms and will provide a
full range of dubbing services including: mixing, recording, and editing.
The studios will be equipped to service projects for broadcast, theatrical,
gaming and additional media venues and will manage Italian projects. A
team of two will manage the new studio.

Website: www.sdimedia.com

Italian company

SDI Media Italy S.r.l.

Foreign investor

SDI Media (US)

Sector			

Media services

Key points		

New full service dubbing studio to serve Italian

			

customers

May 2012 US-based law firm DLA Piper expanded its office in Milan, Italy.

It hired nine additional lawyers, two of which are partners and seven are
associates. The company also expanded its office in Rome, as part of an
overall expansion in Italy, which has seen the addition of 20 lawyers.
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Website: www.dlapiper.com

Italian company

DLA Piper Studio Legale Tributario Associato

Foreign investor

DLA Piper (US)

Sector			

Legal services

Key points		

Expansion of Rome office as part of an overall

			

expansion in Italy

May 2012 US-based testing and certification company Underwriter Labo-

ratories invested $2m in the establishment of a light testing facility in Burago, Italy which will serve clients throughout Europe and create 30 jobs.
The 3000 sq m facility will test LEDbased solidstate lighting products for
compliance with applicable safety, modular, efficiency and quality standards.
Website: www.ul.com

Italian company

UL International Italia S.r.l.

Foreign investor

Underwriter Laboratories (US)

Sector			

Lighting equipment

Key points		

New light testing facility in Burago (MB) to serve

			

European clients

May 2012  UK-based Cormack Consultancy Group, a trade facilitation
company that helps firms to internationalise their business, is planning to
open an office in Milan, Italy by the end of 2012.
The expansion represents dramatic growth after a long apprenticeship in its
original markets.
Website: www.consultcormack.com

Italian company

DLA Piper Italy Services S.r.l.

Foreign investor

Cormack Consultancy Group

Sector			

Consultancy services

Key points		

Opening a new office in Milan to support the firm’s 		

			

growth strategies

April 2012  UK-based GaiaWind, a small wind turbine manufacturer,
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opened a new office in Milan, Italy. The firm has already secured orders in
Italy for more than 20 turbines.
Website: www.gaiawind.com

Italian company

Gaia Wind Italy

Foreign investor

Gaia-Wind (UK)

Sector			

Turbines

Key points		

New office in Milan to support Italian customers

April 2012  UK-based men’s fashion company Hackett opened a flagship
store in Milan, Italy, its first in the country. The 325 sq m store, located on
Via Manzoni in the heart of the city’s fashion district, occupies two floors and
will contain the company’s full range of menswear and kidswear.
Website: www.hackett.com

Italian company

Hackett Italy S.r.l.

Foreign investor

Hackett (UK)

Sector			

Menswear and kidswear

Key points		

Opening a flagship store in Milan

April 2012 Global courier DHL, a subsidiary of Germany-based Deutsche
Post, opened a new €40m logistics centre in Pozzuolo Martesana, east of
Milan, Italy.
The new facility, with 26,000 sq m of storage combines the company’s DHL
Global Forwarding and DHL Freight operations for Italy under one roof and
will create 500 jobs.
Website: www.dhl.com

Italian company

DHL Global Forwarding Italia S.p.A.

Foreign investor

Deutsche Post (DE)

Sector			

Logistic services

Key points		

Opening a new DHL logistics centre in Pozzuolo

			

Martesana (MI)

April 2012 Steel distribution company Mechel Service Global, a subsidiary

of Russia-based Mechel, established a warehouse in Arcore, Italy. The 5000
sq m facility is equipped with cutting machines and will stock the company’s most commonly traded products both coils and light sections, including
those made of engineering, tool and stainless steels.
The company is also relocating its Italybased trade mission, Mechel Service
Italy, to the facility.
Website: www.mechel.com
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Italian company

Mechel Service Italy S.r.l.

Foreign investor

Mechel (RU)

Sector			

Steel

Key points		

New warehouse to improve service levels for

			

Italian customers

March 2012  US-based Numerix, a provider of crossasset analytics for
derivatives valuations and risk management, opened an office in Milan, Italy
as part of the company’s expansion plans for Europe. The office will serve
the company’s European clients, and the company has opened an additional
office in Frankfurt am Main, Germany.
Website: www.numerix.com

Italian company

Numerix Financial Software Italy S.r.l.

Foreign investor

Numerix (US)

Sector			

Software for risk management

Key points		

Opening an office in Milan to serve the company’s

			

European clients

March 2012 Search engine marketing company Just Search, a subsidiary

of Sweden-based Getupdated, opened its second Italian office in Milan, as
a part of the group’s growth strategy. The opening has created six new jobs
and allows the company to reach a broader market in Italy.
According to Getupdated managers, Milan is an economic centre, and thus
an important business district. A physical presence there will facilitate contact with new customers, and it is estimated that once the business is set
up and run, it is supposed to generate €260,000 per month in new sales and
upselling from June 2012 onwards.
Website: www.getupdated.com
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Italian company

Just Search Italia S.r.l.

Foreign investor

Getupdated (SE)

Sector			

Search engine marketing

Key points		

Opened its second Italian office in Milan to afford a

			

broader market reach in Italy

March 2012  COS, the upscale subsidiary of Sweden-based fashion retailer Hennes & Mauritz opened a new store in Milan, Italy. It is part of the

company’s European expansion.
Website: www.hm.com

Italian company

H&M Hennes & Mauritz S.r.l.

Foreign investor

Hennes & Mauritz (SE)

Sector			

Fashion

Key points		

Opened a new store in Milan as a part of the

			

European expansion of Cos brand

March 2012  UK-based Blacktower Financial Management, a provider of

financial planning services to expatriates, is planning to open an office in
Milan, Italy, during 2012. It is opening an office in Rome during March 2012
and is also considering to open an office in Naples.
The expansion into Italy is part of its broader corporate strategy of expanding into other EU countries. It is supposed to hire 10 advisor’s within its first
year and 30 within three years for its Italian operations.

Website: www.blacktowerfm.co.uk

Italian company

Blacktower Italy

Foreign investor

Blacktower Financial Management (UK)

Sector			

Financial planning services

Key points		

Opening an office in Milan to serve UK expatriates

			

in Italy

February 2012  US-based enterprise solutions company MetricStream

opened a facility in Milan, Italy in order to serve the company’s European
customers more effectively and meet increased demand for its solutions.
The company has over 12 strategic partners in Europe and the Middle East.
“We are delighted to extend our operations to Italy after extensive success
across key European markets. We see significant opportunities for growth in
Italy, and look forward to deepening our relationships with local customers,
and responding faster to their requirements,” says head of MetricStream’s
Italian operations, Claudio Cecchini.
Website: www.metricstream.com

Italian company

MetricStream, Inc. Sede secondaria

Foreign investor

MetricStream (US)

Sector			

IT solutions

Key points		

Opened a facility in Milan to serve the company’s 		
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European customers more effectively and meet

			

increased demand for its solutions

January 2012  California-based worldwide accommodation rental marketplace service company Airbnb is planning to open an office in Milan, Italy.
The office should be opened in the first quarter of 2012 and is part of the
company’s plans to open offices across Europe and in Latin America.
Website: www.airbnb.com

Italian company

Airbnb Italy S.r.l.

Foreign investor

Airbnb

Sector			

Accomodation rental services

Key points		

Opening an office in Milan as a part of the company’s 		

			

growth strategy across Europe and in Latin America

January 2012 UK-based aircraft charter company Air Partner expanded

its facility in Milan, Italy with the addition of a specialist Italian cargo department as part of the company’s strategic expansion plan of development
of freight charter services worldwide. The company now has 21 specialist
freight facility locations worldwide.
“We are confident this was the right time to add a permanent local freight
presence in Italy, despite the current economic uncertainty in Europe,” said
regional freight manager Mike Hill. “In addition to our wellestablished passenger charter services, our transient Italian freight business has been
growing at a healthy rate for many years.
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Italian company

Air Partner S.r.l.

Foreign investor

Air Partner (UK)

Sector			

Aircraft charter services

Key points		

Expasion of Milan facility to develop worldwide

			

freight charter services

January 2012  Freight and distribution company FedEx Express, a subsidiary of US-based Federal Express, opened headquarters in Monza, Italy,
creating 12 jobs. The facility will serve Monza and the local province and it is
connected by road and air networks to the entire FedEx global network. The
facility will also enable later pickup times and will offer a variety of shipment services.
“The province of MonzaBrianza reveals dynamic and growing with a par-

ticular increase in foreign trade,” said Renato Carrara, managing director
of FedEx Express in Italy.
Website: www.fedex.com

Italian company

Federal Express Europe, Inc. Sede secondaria

Foreign investor

Federal Express (US)

Sector			

Freight and distribution services

Key points		

Opened new headquarters in Monza

January 2012  China-based Hisense, a manufacturer and supplier of
electronic products, opened a new office in Milan, Italy.
The company supplies its products to customers in China and internationally.

Website: www.hisense.com

Italian company

Hisense Italy S.r.l.

Foreign investor

Hisense (CN)

Sector			

Electronic Products

Key points		

New office in Milan

January 2012 UK-based Domestic & General, a provider of warranty ser-

vices, opened a new office in Cernusco sul Naviglio, a town in the province
of Milan, Italy. It will strengthen its role in the country’s burgeoning warranty
market.
Ken Wilson, managing director of Domestic & General said, “These new
offices are an indication of our commitment to our partners and customers
in Italy. We have made great strides here in a very short period of time, and
look forward to continuing our growth long into the future.”
Domestic & General is delighted to announce the opening of its new office in
Italy, in a move which strengthens its role in the country’s burgeoning warranty market.
Website: www.domgen.com

Italian company

Servizi Domestic & General Italia S.r.l.

Foreign investor

Domestic & General (UK)

Sector			

Warranty Services

Key points		

First office in Italy to strengthens the investor’s

			

role in the local market
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FOCUS 1:
OUTBOUND FDI
FLOWS FROM INDIA
IN 2012
by Indian Desk - Invest in Lombardy

Indian FDI in the world (fig. 12)
In 2012 total Indian outbound Foreign Direct Investments flows registered
about USD 25.601 billion. They were channeled mainly into three types of
investment:
about USD 5.597 billion were addressed to equity investments
USD 4.942 billion to loans to foreign subsidiaries /Joint Ventures
USD 15.062 billion to guarantees issued to foreign subsidiary/JV

Indian FDI in Europe (fig. 13)
In 2012 Indian companies total financial investments in Europe amounted
to USD 7.182 billion:
USD 1.105 billion represented equity investments
USD 1.987 billion loans to subsidiaries/JVs
USD 4.091 billion were guarantees issued to subsidiaries/JVs
in Europe
38

Indian FDI in Italy (fig. 14)
In 2012 Italy received, in terms of FDI flows from India around USD 24.2 million. Within this amount investments in equity registered USD 12.3 million
and the leftover USD 11.9 million were channeled into loans to subsidiaries/
JVs.

Indian FDI in Lombardy (fig. 15)
In 2012 Indian total financial commitment in Lombardy region registered
about USD 12.2 million:
USD 4.6 million represented equity investments
USD 7.6 million loans to subsidiaries/JVs.
The main reason why Indian companies invest in Italia/Lombardy is to get
access to innovative technologies, design know-how and to expand their
market. In 2012 there were dispatched 8 new investments in Lombardy Region.

BUSINESS CASES: Indian companies investments in Italy
Karamtara Engineering floated a Ltd company in Milan and invested
in Iselfa Morsetaria SRL
EMC Ltd invested in a small Milan based EPC company Technolines 		
SRL and will scale up their operation
Elgi Euipment floated a Ltd company in Italy and invested in a
Piedmont based company Rotair S.p.A.
Biggest investment was from Jeans Knit, which invested in apparel 		
design space (Eldo SRL)
Glenmark Pharma invested in a biotech R&D lab and will
commercialize their product
Bilcare invested in R&D Space, in their Italian entity
At the end of 2011 Jay Bharat Maruti group invested in Tesco Go 		
SPA. In 2012 they infused more fund in that company
Bombay Rayon, Virgo Valves & Controls, Endurance Technologies, 		
Himatsingka Seide, S.Kumars, Viney Corporation, Abellon
Cleanenergy infused more fund in their existing entity in Italia
39
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Figure 14

Indian FDI in Italy
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Figure 15

Indian FDI in Lombardy
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FOCUS 2:
SURVEY ON GERMAN
INVESTMENTS IN
ITALY – 2012
by Norbert Pudzich,
German Trade Commissioner / Delegierter
der Deutsche Wirtschaft & CEO,
German-Italian Chamber of Commerce

Italy, especially the highly industrialized northern regions, have always held
a major strategic importance for German investments. According to figures
for 2010 issued by ISTAT, the Italian Institute for Statistics, more than 2,000
companies with about 166,800 employees and an annual sales volume of
approximately 71 billion euro are majority held by German share capital
participation. Lombardy is the favored destination for German investment.
A good 50% of these companies are located in Lombardy, most of them in
Milan.
In this context, the German-Italian Chamber of Commerce has carried out
the third edition of its survey on German investments in Italy. This study
aims to identify and analyze the general investment patterns of German
companies and to point out the main strengths and weaknesses that make
the Italian market attractive as a business location from a German perspective. The companies surveyed operate in engineering, pharmaceutical &
chemical industries, energy sector (gas and electricity production) and in
the fields of publishing, logistics and the insurance industry.
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The latest survey was conducted in autumn 2012 and the latest results high-

light the negative effects of the economic crisis since the previous edition.
German companies identify a series of causes underlying the negative economic development in Italy: the fall in household consumption expenditure
(64%), the further increase in taxes (54%), high labour costs (29%), increased
competition at the national (23%) and international level (12%). Despite the
fact that more than a quarter of the companies reported a profit loss, workforce & investment reductions were not significant.
As far as the overall assessment of activities in Italy is concerned, 65% of
the sample expressed satisfaction towards the results obtained. Nevertheless a comparison with previous surveys highlights a progressive deterioration of the situation, an outcome which needs to be taken into account.
According to German companies, factors such as “terms of payment and reliability” (56,6%), “tax system and taxes” (55,4%), “labour costs” (44,6%) and
“work attitude of human resources” (32,5%) are the most crucial, negatively
affecting Italy’s attractiveness as an investment environment.
The following points were considered to be more satisfactory: “standards of
living for foreign managers”, “access to technology” and “presence of specialized suppliers”. One worrisome result is that the negatively rated factors were also considered among the most important in the survey sample.

Figure 16

Figure 1

Companies’ overall perception of their performance on the Italian market
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Satisfactory

100%

Unsatisfactory

No response

78% 12% 10%

71% 23% 6%

65% 35%

2008

2010

2012

75%

50%

25%

0
49

Figure172
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German-owned companies in Italy, 2012
Source: Reprint database 2012

Measures needed to boost industrial production
Companies pointed out several areas in which reforms are needed. The results were unmistakable: more than two thirds of those surveyed wished
a reduction of corporate taxes and more than a half desired a decrease in
payroll taxes and a simpler tax system.
According to the companies, reforms are also needed in the following fields:
•
•
•
•

A more efficient and responsible public administration
A simpler bureaucracy
A more dynamic labour market
More effective tax harmonisation

Apart from tax harmonization, a matter that of course involves all foreign
companies in Italy, the remaining factors underscore the claims expressed
by Italian companies and manufacturers. They are essential to give momentum to the Italian economy and are decisive for identifying an adequate location for new greenfield investment.

51

